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THE CHARITY CASH TIMEBOMB: WHY GOOD CAUSES
ARE AT RISK OF LOSING UP TO £1.6BN PER YEAR
SnapDonate announces the world’s first image-recognition app that now empowers people 
to support the causes they care about, no matter where they happen to be at the time
London, Monday 27 October 2014
THE CASH TIMEBOMB 
Charities could face a fundraising crisis as Britain rapidly moves towards becoming a cashless society. Research supplied to SnapDonate.org by the Charities Aid Foundation and the Payments Council, the body responsible for ensuring UK payment services work, suggests charities may miss out on a chunk of the £1.6bn1 given to good causes by the British public in cash each year as the amounts that people have on them are dwindling so fast.
In truth, ‘pound notes’ consistently make up around one-sixth of the value of all donations given to charities in Britain per year – but cash is no longer king. The proportion of UK transactions paid for with coin of the realm has fallen by a quarter in recent years and is forecast to plunge by at least a third more over the coming decade.2 
[bookmark: _GoBack]As people carry fewer coins or notes charities must quickly find ways to fill in the looming black hole in fundraising. If they fail to enable supporters to donate money on impulse without cash, this could collectively cost them hundreds of thousands of pounds per annum in lost income. This is the timebomb that UK charities now face and several, including Cancer Research UK (see quotes), have welcomed innovation that gives supporters greater choice and flexibility when donating.
Next year heralds a tipping point in Britain’s journey towards becoming a cashless society. In 2015, the sum of all non-cash payments will exceed those made with cash for the first time, says the Payment Council. A sobering thought for any charity hoping people will continue to pop pound coins into its collection buckets at the same rate.
There is strong evidence that consumers will readily grasp a credible alternative to cash if it is presented to them. The proportion of customers paying with coins or notes on London buses plummeted from a fifth of all fares in 2003 to a paltry 1% by 2013. As a result, cash was abandoned completely on the bus network3 in July of this year.
There are many situations where the cashless methods presently employed by charities, such as text-message payments, remain impractical. These include when there is no mobile-network coverage or on a busy high street.
For context, £1.6bn is almost as much as the 2014 income of the National Lottery Distribution Fund4 (see graphic).
THE SNAPPY SOLUTION
The great news for good causes is that the answer is at hand. SnapDonate, the world’s first logo-recognition app designed for charities, launches today. This free app transforms an Android or Apple phone into a ‘magic lens’. Point the app at a charity logo and it will instantly know which one this is so that people can now ‘give on the go’.
SnapDonate turns the one asset every charity has – its logo – into a digital fundraising tool and it does so without charging a penny. The app deducts no fees5, shows no ads, and stores no personal information about donors. Charities get the benefit of a state-of-the-art app without having to invest in new logo artwork or technological kit.
All donations are handled by JustGiving, the world’s top fundraising platform. For the first time, charities can use technology to generate funds with purely their logo – no modifications required. There are no text messages or QR codes to mess around with. People ‘snap’ a charity logo6 and then give as much as they like, from as little as £2.
SnapDonate works everywhere: in the street, on a train, or on the sofa. Even if the phone is not online at the time. The app provides a new way for people to dig deep at the moment they are most inspired to give and brings charities the huge added bonus of automatic Gift Aid with each donation.
SnapDonate is free to download now on the Google Play Store and will be on the App Store within weeks. 
Visit Snapdonate.org for more information and where you can also download hi-res or low-res press images.
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IN A NUTSHELL:
· Cash consistently make up around one-sixth of the value of donations given to charities in the UK per year
· Proportion of UK transactions paid for with cash fell by a quarter in recent years and is set to plunge faster
· In 2015, the sum of all non-cash payments in the UK will exceed those made with cash for the first time
· SnapDonate is an app that makes it easy for people to quickly give money to their choice of UK charity 
· Point the app at a charity logo and – in a snap – you will have helped a good cause
· Donations are all sent via JustGiving, the world’s most trusted fundraising platform
· Charities do not need to modify their own logo. They simply need to tell supporters about the app
· SnapDonate charges no fees, shows no ads and stores no personal data about donors
· Donors enter their JustGiving login once (or create a JG account). After that, it’s a one-click process
· The SnapDonate Foundation is a not-for-profit entity that aims to keep impulse giving alive without cash
Nick Georgiadis, head of Direct Giving for Cancer Research UK, said: “In a society that is increasingly moving away from cash as a way of conducting payments, it's important charities make use of innovative ways for supporters to donate. Any technology solution that makes charity giving easier and straightforward is welcomed. SnapDonate will increase the options for tech-savvy donors looking to support Cancer Research UK’s life-saving work.”
Mark Warrick, Founder and CTO of The SnapDonate Foundation said: “The amount of money that charities are at risk of missing out on is staggering. Something has to be done now to avoid this becoming a big problem – and that’s why we created SnapDonate. There’s been a huge buzz around the app since we introduced it to industry experts at the Institute of Fundraising’s 2014 Innovation Conference, and several charities are already testing it for use in their own campaigns. I’m excited to help charities defuse this timebomb and not lose out on vital donations merely because they haven’t offered supporters a viable alternative to cash. From today onwards, there is.”
Chris Field, Head of Global Partnership Development at JustGiving, said: “SnapDonate is one the most creative apps we’ve seen built since we opened up JustGiving’s platform to developers. It’s also a really innovative way to embed giving in peoples’ lives and shows how much scope there is to use JustGiving to help people in new ways.”
– ENDS –
NOTES TO EDITORS:
1. Source: Charities Aid Foundation UK Giving reports 2006-2013 
2. Source: Payments Council UK Cash & Cash Machines Report 2014
3. Surce: Transport for London (See Consultations.tfl.gov.uk/buses/cashless)
4. Actual figure was £1.75bn. Source: Camelot (See bit.ly/1w2ahLA)
5. SnapDonate deducts nothing from each gift. JustGiving, charges its standard handling fee. With Gift Aid, a £10 gift sent via SnapDonate is worth £11.74 to a recipient charity. See justgiving.com/fees
6. At launch, SnapDonate can send a gift to 13,000 UK charities and will instantly recognise dozens of logos
About the SnapDonate Foundation
SnapDonate is the vision of Mark Warrick, creator of Busking Cancer, the award-winning arts project for Cancer Research UK. Mark gathered a team, which now includes Alex Pell and Robin Dhara, plus a roomful of engineers, and challenged them all to solve the problem of impulse giving in an increasingly cashless society. He also turned to his employer, Bold Rocket, the innovation hub of Capco, a global consultancy for the financial-services industry. It was eager to give something back to society and so generously provided technical resources and office space.
The SnapDonate Foundation is a not-for profit entity that employs innovative technology to improve society. It is not affiliated to any one cause and adheres to principles enshrined in a charter as well as the code of good practice, established by the Institute of Fundraising, of which it is a corporate supporter. Visit www.snapdonate.org
About JustGiving 
JustGiving is the world’s social platform for giving, where you can connect with the causes you care about. Causes all around the world need support and funding, and JustGiving’s mission is to connect them with people who care. To date, it has helped 22 million people raise over $3 billion for 13,000 incredible causes. JustGiving is a mission-driven tech for good company. The firm charges a fee, all of which is re-invested into building innovative new tools for the causes it serves. JustGiving thinks of itself as the R&D team for every cause in the world. The focus is not on driving profit but on creating a great product, doing what’s right for customers, and making JustGiving an awesome place to work. That’s why it is the most trusted fundraising platform in the world.
Mark Warrick and Chris Field are available for interview. For interview requests and further press information please contact Mark Collins or Gemma Harbinson-Horner at Mark Collins PR 
on 0208 834 1485 or email press@snapdonate.org
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