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GIVING ON THE GO:
HOW TO GENERATE CHANGE WITHOUT CASH
SnapDonate announces the world’s first image-recognition app that empowers people to support the charities they love no matter where they happen to be
London, Monday 27 October: Have you ever been inspired to give money to charity but had no change on you? SnapDonate, the world’s first logo-recognition app for charities, launches today. This transforms an Android or Apple phone into a ‘magic lens’. When the app sees a charity logo, it instantly knows which cause this is and helps people to give on the go.
For the first time, charities can harness technology to generate funds purely using their logo – no modifications required. There are no text messages or QR codes to mess around with. Simply ‘snap’ a logo and then give as much as you like, from as little as £2. SnapDonate works everywhere: in the street, on a train, or on your own sofa. Even if the phone is not online.
CASH IS HISTORY 
The truth is, ‘pound notes’ consistently make up around one-sixth of the value of all donations given to UK charities each year – but cash is no longer king. The proportion of UK transactions paid for with coin of the realm fell by a fifth in recent years and is forecast to plunge by at least a third more over the coming decade.1 
Charities risk missing out on the £1.6bn2 given to good causes by the Great British public each year in cash. That is almost as much as the entire annual income of the 2014 National Lottery Distribution Fund.3 
The solution is to provide new ways for people to dig deep at the moment they are most inspired to donate. SnapDonate takes the one asset every charity has – a logo – and turns it into a fundraising tool without charging a penny. The app deducts no fees4, shows no ads, and stores no personal information on donors. Several charities, including Cancer Research UK (see quotes), have already welcomed the innovation that SnapDonate represents because it gives supporters so much greater choice and flexibility when donating.
SnapDonate is available free now on the Google Play Store and on the App Store within weeks. 
[bookmark: _GoBack]Visit Snapdonate.org for more information. Download hi-res or low-res press images here
SNAPPY ANSWERS
· SnapDonate is an app that makes it easy for people to give money to their UK charity of choice
· Point the app at a charity logo and – in a snap – you will have helped a good cause 
· Donations are all sent via JustGiving, the world’s top fundraising platform
· Charities do not need to modify their logo. They simply need to tell supporters about the app
· SnapDonate charges no fees, shows no ads and stores no personal data about donors
· Donors enter their JustGiving login once (or create a JG account). After that, it’s a one-click process
· The SnapDonate Foundation is a not-for-profit entity aiming to keep impulse giving alive without cash
NOTES TO EDITORS:
1. Source: Payments Council UK Cash & Cash Machines Report 2014
2. Source: Charities Aid Foundation UK Giving reports 2006-2013 
3. Actual figure was £1.75bn. Source: Camelot (See bit.ly/1w2ahLA)
4. SnapDonate deducts nothing from each gift. JustGiving, charges its standard handling fee. With Gift Aid, a £10 gift is worth £11.74 to recipient charity. See justgiving.com/fees
5. At launch, SnapDonate can send a gift to 13,000 UK charities and is able to recognise dozens of logos


Mark Warrick, Founder and CTO of The SnapDonate Foundation said: “In all the years I ran Busking Cancer to raise funds for Cancer Research UK, it was incredibly frustrating to see the look in people’s eyes when they were inspired to donate during a gig but just didn’t have cash on them. I vowed to enable people to help the causes they care about, without making it a chore for charities. The new SnapDonate app is the first fruit of this labour of love. It is our gift to society. Pure and simple.”    
Nick Georgiadis, head of Direct Giving for Cancer Research UK, said: “In a society that is increasingly moving away from cash as a way of conducting payments, it's important charities make use of innovative ways for supporters to donate. Any technology solution that makes charity giving easier and straightforward is welcomed. SnapDonate will increase the options for tech-savvy donors looking to support Cancer Research UK’s life-saving work.”
Chris Field, Head of Global Partnership Development at JustGiving, said: “SnapDonate is one the most creative apps we’ve seen built since we opened up JustGiving’s platform to developers. It’s also a really innovative way to embed giving in peoples’ lives and shows how much scope there is to use JustGiving to help people in new ways.”
ABOUT THE SNAPDONATE FOUNDATION
SnapDonate is the vision of Mark Warrick, creator of Busking Cancer, the award-winning project for Cancer Research UK. Mark gathered a team, which includes Alex Pell and Robin Dhara, plus a room full of engineers, and challenged them to solve the problem of impulse giving in an increasingly cashless society. 
The SnapDonate Foundation is a not-for profit entity employs innovative technology to help improve society. It is not affiliated to any cause and adheres to principles enshrined in a charter as well as the code of good practice from the Institute of Fundraising of which it is a corporate supporter. See www.snapdonate.org 
THE TEAM
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Mark Warrick, Founder and CTO
After winning the Young Engineer of Great Britain at the age of 16, Mark became a Royal Navy Engineer. Despite this, he’s all about sharing the love and spent many years as a fundraiser for Cancer Research UK during which time he created the award-winning ‘Busking Cancer’ initiative. Aside from founding SnapDonate, Mark is a senior figure at Bold Rocket, the innovation arm of Capco, which is a globally renowned financial-services consultancy.
[image: Macintosh HD:Users:GemmaHarbinson-Horner:Desktop:Alex.jpg]
Alex Pell, Co-founder, Strategy Director
As the former technology editor of The Sunday Times and prior to that, the editor of Stuff Magazine, Alex genuinely understands what makes people want to engage with apps and gadgets – or not. He brings this knowledge to bear on everything SnapDonate does to ensure that it remains something people can relate to. Alex is also the driving force behind Dashboard Media, a London-based alliance of creative professionals.
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Robin Dhara – Co-founder, Product and Partnerships 
Robin is best described as a super-connector for innovation. He exists in his own personal lighting storm to shape the partnership and communications programme for SnapDonate. Previously, his company RedRobin worked with brands such as Vimeo, Google, The Wired Conference and TED. Robin holds the position of Communications Director of TEDx London, the independently organised offshoot of the TED Conferences.

Mark Warwick is available for interview. For interview requests and further press information 
please contact Mark Collins or Gemma Harbinson-Horner at Mark Collins PR 
on 0208 834 1485 or email press@snapdonate.org
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